


Consumer’s understanding of GDPR 
improves their comfort with OBA, which 

EDAA can help improve further
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Consumers generally have an awareness of the introduction of 
GDPR, though not necessarily a working knowledge of its impact
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Familiarity with GDPR differs by market
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Despite lacking a thorough understanding, consumers generally have 
a sense of the GDPR’s purpose & what provisions may be included
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The introduction of GDPR has helped a sizable minority of 
consumers feel more knowledgeable about online data
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Many consumers now have some knowledge of how data is used for 
advertising, but would like to find out more
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Understanding of the use of data for online advertising varies by age 
and by market
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Consumers with greater understanding of how data is used for OBA 
are more likely to find it appealing
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Only those with a strong understanding of GDPR see a marked 
improvement in their perceptions of OBA and sharing data
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Use of the AdChoices Icon is positive– a third of consumers have 
used despite subtle delivery method
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There is evidence EDAA is successful in improving understanding as 
users feel more informed and positive to online advertising 
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Most consumers using the Programme understand data usage for 
advertising but there is a need to bring in those less aware 

13




